[bookmark: _ijh4suixo5sn]Taster Day Homework Task - Business
· Qualification: Pearson Edexcel BTEC Level 3 National Extended Certificate in Business
· Estimated Time to Complete: 2–3 Hours
[bookmark: _q5fs8rl6l4x7]Task Brief
To succeed in BTEC Level 3 Business, you must move past simply memorising definitions and start analysing how real companies make decisions. This task is split into two interconnected parts:
1. Part 1 (The Deep-Dive): You will research a massive, well-known multinational business that operates in the UK (e.g., Tesco, Cadbury, Nike, or Apple) to understand its structure and how it handles external pressures.
2. Part 2 (The Product Pivot): You will act as a marketing consultant to pitch a brand-new, innovative product extension for that exact business to capture a modern market trend.
[bookmark: _a16gjlr3gjt]Step-by-Step Instructions
[bookmark: _61o5nlap52uu]Step 1: Choose Your Brand & Research (45 Minutes)
Select one major company from this list: Nike, Apple, Cadbury, Tesco, or IKEA.
Research the brand online and answer the following structural questions:
· What is the business's primary purpose (e.g., retail, manufacturing, service provision)?
· Who are its primary stakeholders? Identify at least three (e.g., customers, employees, shareholders, local communities) and briefly explain what they want from the business.
· Identify one major external challenge the company has faced recently (e.g., rising energy costs, changing consumer laws, shifts toward sustainability, or a major competitor launching a better alternative). How did your chosen brand react?
[bookmark: _h51lmubhr9q]Step 2: The New Product Brainstorm (30 Minutes)
Modern consumers care deeply about two major trends: Environmental Sustainability and Health & Wellbeing.
Invent a brand-new product or service that your chosen brand could launch to target one of these trends. It must fit naturally with their brand image but offer something completely new.
· Example Idea: Cadbury launching a 100% plant-based, zero-sugar functional protein bar line.
· Example Idea: IKEA launching a subscription-based furniture rental service targeting university students to reduce landfill waste.
[bookmark: _dti5dy93h1aq]Step 3: Define the Marketing Strategy (45 Minutes)
Using your invented product, outline the core components of its launch campaign:
· Target Audience: Create a highly detailed profile of your ideal customer. Include their age bracket, lifestyle, values, and disposable income tier.
· The 4 Ps (The Marketing Mix):
· Product: What are the key features and benefits?
· Price: Will it be a premium, expensive product, or budget-friendly? Justify why.
· Place: Where will it be sold (online only, physical retail stores, or third-party apps)?
· Promotion: Name two specific methods you will use to shout about this product (e.g., a targeted TikTok influencer campaign, guerrilla pop-up events, experiential advertising).
[bookmark: _iefuyx2v54md]

[bookmark: _u74e0h414e4q]Step 4: Create the Visual Pitch (30 Minutes)
Produce a visual mockup of an advertisement for this new product. This can be a hand-drawn sketch of a physical print advert/billboard or a digital graphic mapping out a social media post (e.g., an Instagram template grid or a TikTok video concept storyboard).
[bookmark: _s48wb6xh408x]Submission Format
You must submit your completed project during your very first business lesson in September. The submission can be digital or physical and must include:
1. A Business Report or Presentation Slide Deck: Covering the research from Step 1, the product concept from Step 2, and the marketing strategy from Step 3. (Word count: approx. 500–750 words or 6–8 well-structured slides).
2. The Visual Advert Mockup: Attached cleanly to the report or slide deck.
[bookmark: _jxhnmigo673q]Assessment Criteria
Your work will be assessed using the same vocational grading style (P/M/D) used throughout your BTEC course:
	Grade Tier
	Criteria: What we are looking for

	Pass (P)
	You have successfully completed all steps. The chosen company structure is accurately described, a new product has been proposed, and a basic target audience and marketing mix have been identified.

	Merit (M)
	You demonstrate good research. The external challenges identified are realistic, the target audience profile is specific, and clear links are made between the product's features, pricing, and how it will be promoted.

	Distinction (D)
	You display excellent business acumen and critical analysis. The report is professionally structured, the new product is highly innovative, and the marketing mix choices are thoroughly justified with strong business logic.



